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ABOUT ME

PERSONAL/EDUCATION
EXPERIENCE/CONTACT

EDUCATION
[YEAR/ TOPIC]

Faculty of Architecture and Planning, Thammasat University
Major of Bachelor of Science (Architecture for Real Estate Development)
2024 - 2026

Assumption College Sriracha
2018 -2022

Thanapornwittaya Kindergarten School
2007-2017

CONTACT & SKILLS

"I am highly motivated to bring my background in architectural design
and real estate development to your team. | welcome the opportunity
to discuss how my skills and passion align with your internship
program.

"If" my portfolio is interest, | would really appreciate the opportunity
for aninternship.

Please contact me.

HELLO!'I'M OAK,

I'am to develop my architectural design skills
alongside a deeper understanding of real estate
development.

Through this internship, | hope to gain insight into
the project development process, including spatial
design, user experience, and business feasibility. Architect Programs

My goal is to further enhance my abilities as an A
architect who can create spaces that respond @ nl Q
effectively to both users’ needs and future urban

SketchUp  Auto Cad Revit  Microsoft Excel D5 Render
development.

DETAIL

Born : 05 september 2003 (22yrs.)
Nationality : Thai
Languages : Thai, English

Address : 306/4 Moo 12, Nong prue ,
Bang Lamung , Chonburi
20150 Thailand

EXPERIENCE

-Basic Architecturcal design
-Drawing and Drafting

1st Project : Detached house / Single house (Semester 2/2024)

2nd Project : Housing development (Semester 1/2025)
-Semi-detached house
-Clubhouse

2nd Project : Land development (Semester 2/2025)
-Mixed-use High-Rise Building
-Branding Graphic & Logo Identity Type

3nd Project : Architecture Design Il (Semester 1/2026)
-Low Rise Condominium

Number : 061-981-9988
Email : yanaphobchanthaphaso@gmail.com

Line : 061-981-9988
Facebook : yannapop jantapaso

Editing Programs

Photoshop  lllustrator



THE HIDE COLELLTIVE

[CREATIVE LIFE STYLE HUB]

THE LEAF COLELLTIVE

[LOW RISE CONDOMINIUM]

ARAN VILLAGE

[HOUSING DEVELOPMENT]

SHINDA-KE HOUSE

[DETACHED HOUSE]

Khlong San Srinakarin-Bangna Phloemsin-Sai Mai Chiang Mai
209412076,
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THE HIDE COLELLTIVE

[CREATIVE LIFE STYLE HUB]
Khlong San Bangkok
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SITE CONTEXT
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THANON CHAROEN RAT

[THANON - CHAROEN RAT]
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TARGET MARKET COMMUNITY RESEACH
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craft and performing art music 5%
cultural and heritage tourism 30%
@D fashion and design D 0%
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MARKET TREND
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SITE PLAN

THE HIDE COLELLTIVE

[CREATIVE LIFE STYLE HUB]

PERSPECTIVE
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THE HIDE COLELLTIVE

PERSPECTIVE

[CREATIVE LIFE STYLE HUB]

vintage market

vmtage furniture metage Heritage Walk: wumﬁm mumamummmumﬂu Space ﬁwmuLWaiumnummLmam N
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Khlong San Charoen Nakhon bangkok
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PERSPECTIVE

THE HIDE COLELLTIVE

[CREATIVE LIFE STYLE HUB]

roof top bar

"Skyline Event Terrace

community garden
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THE HIDE COLELLTIVE

FINANCEUAL

[CREATIVE LIFE STYLE HUB]

COST

36.92%

Land cost
aunuUnu 170,881,870 um
CRETIERY Y 26,754,000 UMW

ATaudidu 10,357,870 um

TOTAL : 170,881,870.00 um

INCOME

46.18%

RETAIL MARKET / CRAFTING SHOP/
VINTAGE MARKET

| 31,565,001 um
1
1
1

-@ TOTAL:68,352,521 uwm

Khlong San

57.06%

Hard cost
AUNUAINDHTN 231,815,400 um
AanuaIn1slu 37,111,660 um
TOTAL : 268,927,060 un

2.78%

COMUNITY GARDEN EVENT

1,903,520um

7.02%
Soft cost
AlenuTasInIs 30,926,611 um
TOTAL : 30,926,611 um
51.04 %

ROOF TOP

34,884,000 um

Charoen Nakhon bangkok

------ ® TOTAL

: 535,354,084 um

Azanw/l : 19,882,679 um

® 510l : 68,352,521 um

profit : 48,469,679 um

EXPENSE

£T700000

AU

AmMMsnan
Al
A

AingeENI

TOTAL : 19,882,679um

net profit: 38,775,873um
Haamu: 12 11

Ain'lsqnd/il: 8.24%

7,516,004 um
1,787,400 um
740,880 um

392,040 um
714,960 v
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THE LEAF COLELLTIVE

[LOW RISE CONDOMINIUM]

Srinakarin-Bangna
- 2 e a o . a o & d ,
ﬂ?‘i@@ﬂLLUUWui/lﬁ?mﬁ“umﬂﬁﬂu?ﬁ@ga?ﬁﬂ ﬂauTuLuam ETUUMNUT ATUATUN WUNVUIR 2‘1?

Location : anazluunelel o.wazluw nguumamiung

Area: 3732 sgm

SITE CONTEXT
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Tanmssaliivenseeningloufuinauanun fsvifudunnilBeudfesunssm
sievenzennumeldazain unsduudhuguoudesiifidnann Buhaiiiieiuse
unaveu Officeunlnmmnisodme (iadu

i lanainfugusuannay Foa ihamafuiedusesanaiqudnmfhoue
Ingjdiver Uinammenizdu ouuefuaiung wa: auuumw-ane iuupddevweneiui
wilisdnaaunindudnee Swihliewumunnaadugudnangifisuamaawuiitinues
maasTuoen dganamuivluuassndszma Bam e lasnsindysiinanme

section

THE LEAF GO

Srinakarin-Bangna

)
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THE LEAF COLELLTIVE

[LOW RISE CONDOMINIUM]

PROGAMMING
[CORE PROGRAMMING]

D 56.7% D 11.80%

Type A Type B
C) 23.60% C) 7.90%
Type C Type D

D wm

PARKING

Building A 7,040 ai.a
TOTAL122 UNIT

Building B 5,236 @13.3
TOTAL 56 UNIT

Unit type

type A . 10T unit PARKING 3,438.89 61331
ivemTn 92 fu

Unit type

type B . 21unit

Unit type
type C. 42unit

Unit type
type D . 14 unit

| GFA:12,730.59 013

!
=

elevation

L 10,50 "

Building 1

Building 2

1030 20 g 220 4 320 4 320 4 320 4 320

Site locatio

ot : o.waToneild o.wazTouy 9. 7emwamunT
FAR5:1 OSR6% AREA:2-1-33'5 3,732 sgm.
T1A2e 155,600 v / a1aNan

Aiieu 145,150,000 vm

ket segment
Transportation =
Insights Summary & Data Driven Decision irjt/tsz\fiuafiey wia

S e o & o
\endfiewineslarieunt nmTaw Social Data manaduiiouumin
shmils hgnindasunmativen Social Media Platform sinve)

=
-

-
&N
Real estate

Joamatieting<)

AN

Data Insights Lifestyle urwu aijuseniild 4 Categories Insight
iinuaz Insight doe exesdmnLigmeIMIIah AL lsnun

Placement

cozi srinakarin 38
e muve srinak
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% gunenien e 22.25 - 44 a3 R ) 1BH ST
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| | 4o vum 113 B ilsuns
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THY TEAY COTHTTTIVE

[ surpsdiuuvm wazunlthnaudvla? - — — @

cessibility
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Bangkok Mall
Audlszanlumauiiun
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wislag wiia
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INDEX BANGNA
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Mega Bangna
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Q aawild

1.AIA East Gateway
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Site
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INDEX BANGNA 32
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Mega Bangna?

~

neniiaungemw-Uiuoma lasua 2/2569 Growth trend

Wiaufevdriinmniituneleanng un:saiituneitn —Jeyn REIC dhunpnmgsia

a & {o
o — Sanuiiuduzevnmiiau (YoY) muuwasalilh — 02/2569
Laudriou YOY \eulasanareu (QoQ i Pl b tastaly s i deliuimadvieegimintesin deviudwsovadluemag
o, - N " o o
+6-2 /o -1 .80/0 Maiide (gaa-sgnn) wufy (Fudinmprsu-iuyi)
. 76% = 74%
e Q2/2568 e Q1/2569
mudnden (Manin-drl) BTS qiyuin uaz Airport Rail Link
- 63% = 7.3%
soada & o ‘
mﬁuﬁmmmu@uwumwﬂau (+§.2%) UBIBOBIT i sl SudunniiDaliuimaun
30 0108 A 1 00 A0 A5 A1 1 0 A1 001 I3 1 0 A I SO A SO 1mﬁuwNﬂauwu3 (-1.8%) gzmmwmmma\mwtﬂu mufguy (uare-liugd) vioaguwinmationin Sueanuaudnanm
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2250

Demand & Sales Tren

ananeulafiaungonw lasng 492025 , — — = ~
. .. L v colliers thailand
gumilmiunenagnnmiiuadue —

The curmulative Lake-up rate improved to 71,69
2025, supportad by imited new launches a
chearance

Take-up 716%

Tulmmne 4792025 semnmmaldasa (take-up [ate) nﬁuﬂi’uﬁiﬁ'ﬁumagﬁ 71.6% Wiz

gunlmindiorilfiuudlsiusdiondulginniu

Number of units sold by room type as of Q4 2025

82%
50*9% 80%
| 78%
TR N fonguand:Tlwhintnalodnayinue:
73% 3 6% syonfiniidened fngumadurni
* * o, e feeBoogstunsinmeu lagvies
4% sl (2-3 vowuey) valdnivies
o, EnuscH Duheiiflassmadalmiin
70%. 2% Sigeluilazans swid 2026
* | 70%
68%
studio 1-bed 2-bed 3-bed+

"Projects offering clear price
advantages... record healthier demand,
driven by both end-users seeking

"...larger-sized units, particularly two-
and three-bedroom configurations,
continue to outperform the market

_ | numendurindvgenfe
ffioagiiunsinau

Demand & Sales Tre

navwamednslng -1oanwd-0-2568 Fir:ior sl
Suenmaunnd : arsiavevssuugenming - - - -

256%
2568 Inafidan il
. 1oAY mymIuwnd ogi 10.8%
1?)161“?"”“ 1 ufluuaTii
90"’“”7‘ DasaiidvwalifaSuilonynauwndvevlmeua
89% malfyamnsmounmdazwin . 33 fu tonmy
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SITE PLAN THE LEAF COLELLTIVE

[LOW RISE CONDOMINIUM]
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ARAN VILLAGE

[HOUSING DEVELOPMENT]
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ARAN VILLAGE

[HOUSING DEVELOPMENT]

TARGET PERSONA
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ARAN VILLAGE
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[HOUSING DEVELOPMENT]
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SHINOA-KE HOUS

[DETACHED HOUSE]
CHIANG MAI

[RERERMITTIN

Location : g.5
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SHINDA-KE HOUSE

[DETACHED HOUSE]

TARGET MARKET COMMUNITY RESEACH BUBBLE
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GRAPHIC DESIGN BRAND LOGU

[GRAPHIC DESIGN FOR INTERIOR ARCHITECTURE]
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"SUPALAL X TDS DISCOVERY CAMP’

[PROPERTY DEVELOPER WORKSHOP, SUPALAI] [EXTRA CURRICULAR]
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TDS DISCOVERY CAMP: “TDS ¥ #4nw

[COMMUNITY FLOOD RESILENCE WORKSHOP]
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THAILAND REAL ESTATE CASE COMPETITION 2026

[TRECC, CHULA REAL ESTATE CLUB]

CERTIFICATE

OF PARTICIPATION

This certificate is proudly awarded 1o

yannapop jantapaso

for participating in the Thailand Real Estate Case Competition 2026 and
ing initiative and i in ing real estate

ehallerges.
A b
st
Ay P et WaTtonumitesil Dir Py Chus] 1%)
Prasident Head of Hotel Developmant,

CENTRALPATTANA

CENTRAL ll EE'“
aTTANA TR eluta

= Throughout the competition,
{_-._Ipurticiponts are expected to:

Conduct site analysiz on a real urbon development project

Piopase architectural and spatiol redevelopment stiateales

Assess angi

Present 1o Central Pattana, competing fot cash prizes
ond the oppartunity for your project implementation.

TRECC aims to cultivate analytical thinking, cross-
disciplinary collaboration, and practical insight, skills
essential for shaping the future of the built environment,

W& pesien concert G

THE ADJUST PATHWAY FOR

FLEXIBLE LIFESTYLE

centRAL 4] gl
PATTANA 8 chuLa

WHAT IS TRECC?
THAILAND REAL ESTATE

CASE COMPETITION 2026

TRECE chall fudte students to renovate o reol
development, in parinership with Central Pattano, one of
Thailand's leading property develapen in Thailand.

Participants will vish the site and work under real constralnts. The
v i i culrinetinsivo i) plahin

a p;n_ul inull atote n;nm.

The winning concept does not stay on paper. It gets

implemented. With cash prizes ot stake, TRECC is whare
‘academic thinking meets real-world consequence,

PROBLEMS

Heat and Ventilation
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The Quietness of the Second Floor

o TN IN L] 3(
Lack of Landmark
2

[EXTRA CURRICULAR]

TENANT MIX PLAN STRATEGICALLY

Increase Traffic

F2

o s Ty —

Design a practical selling point.

F2
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